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Bold Care

Name of the brand whose campaign is

being submitted & name of the campaign 

Bold Care

#TakeBoldCareOfHer

1.Challenge being addressed/Objectives of the campaign

To dismantle societal taboos surrounding men's sexual wellness in India by fostering open  

dialogue,  transforming societal perceptions, and mainstreaming conversations on sexual wellness. 

Create Brand Awareness for Bold Care and its array of science-backed, accessible solutions  

focused  on men’s sexual health, highlighting the brand’s commitment to promoting wellness

Contribute to revenue: Increase the sale of their sexual wellness products through their online   

presence 

Insights & Strategy 

The strategy behind the #TakeBoldCareOfHer campaign involved initially engaging audiences with  

humor  to ease into the sensitive topic of men's sexual health. Recognizing that men often feel  

uncomfortable  discussing sexual health, humor was used to break down barriers and reduce stigma,  

making the  conversation more accessible. The campaign then transitioned to serious discussions led  

by experts,  providing education while maintaining engagement. Additionally, a proactive media  

strategy was  implemented to sustain interest and encourage broader community dialogue on men’s  

sexual wellness,  aiming to change public perception and keep the topic in public discourse.

Idea & Tactics

Humorous and Cultural Resonance: Used humor and a parody of a Saas-Bahu soap opera  

featuring  Bollywood's Ranveer Singh and adult star Johnny Sins in never seen role before to  

initially engage  audiences.

Celebrity-Led Education: Transitioned into educational content with an Instagram Q&A featuring   

Ranveer Singh and sexual wellness expert Seema Anand, moving from entertainment to  

informative  discussions on sexual wellness.

Multi-Channel Engagement: Expanded reach through a carefully reverse-mapped combination of   

channels that men frequently engage with. The campaign utilized social media, content marketing,   

partnerships with health platforms, on-ground events, meme marketing, paparazzi interactions, and   

media collaborations to ensure maximum visibility and interaction with the target male audience.

Broad Discussion Platforms: Ensured the conversation on men's sexual health permeated  

across  digital and traditional media, increasing campaign visibility.
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Comprehensive Media Outreach: Utilized extensive media strategies to ensure the impactful 

message reached a broad audience, solidifying the campaign's presence in public discourse.

Results 

Breaking the taboo (Objective 1)

The Bold Care campaign skillfully catapulted men's sexual wellness into a front-page conversation through   

strategic media engagement and compelling storytelling. By highlighting personal stories and expert insights,   

the campaign resonated with a broad audience, prompting widespread coverage in major publications and   

online platforms. This media spotlight not only amplified the campaign’s message but also legitimized the   

discourse around men's health issues, making it a mainstream topic of discussion and encouraging further   

dialogue across various media channels.

Brand Awareness (Objective 2)

Growth in Google Search 1200% 

Growth in daily active users 2975%

Revenue Growth (Objective 3)

Online Orders 1142% Growth

Revenue Growth 1050% Increase 

Budget INR 75,00,000 (Content Cost) INR 5,00,000 (PR Cost) 
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