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BABYCARE

Maha Kumbh 2025

The Maha Kumbh, one of the world’s largest religious
gatherings, brings together millions of families in a

celebration of faith, community, and care.

Yet, one tradition remained unchallenged is that baby

care is solely a mother’s responsibility.

Himalaya BabyCare saw this as an opportunity to go
beyond tradition and spark a modern conversation on

shared parenting—highlighting that caregiving is a

shared journey between both parents. At one of the
most traditional gatherings, we ignited one of the most

rogressive dialogues.
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“Even as parenting roles evolve, fathers
remain largely invisible in early
caregiving, leaving the burden of
nurturing squarely on  mothers,

especially in traditional family settings.”

BEABYCARE
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BABYCARE

‘Prepare Your Baby Bag’

Objective: To champion shared parenting by encouraging fathers to take equal roles in baby
care, breaking stereotypes through engaging on-ground activities, and extending Himalaya

BabyCare’s compassion to underprivileged infants through thoughtful donations.

Challenge: To cut through the clutter at the Maha Kumbh by creating a purpose-led
engagement that emotionally connected with families and sparked conversations around

shared parenting in a space not typically linked to modern caregiving.
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‘Prepare Your Baby Bag’

The objective was to harness the Maha Kumbh’s massive family presence to ignite

Strategic Approach
authentic conversations on shared parenting — a vital yet often overlooked aspect of

everyday caregiving.

Himalaya BabyCare created an interactive on-ground experience that encouraged

equal participation from fathers and mothers, turning caregiving into a shared

moment of connection.

Central to the activation was ‘Prepare Your Baby Bag’, a purposeful initiative designed

to drive mindset change. It urged fathers to take charge, pack, prepare, and

participate equally in their baby’s care, reinforcing that parenting is a shared journey

while extending the brand’s purpose into a lasting community impact.

Extending the brand’s compassion, baby bag donations were made to underpri\m&gnooys



BABYCARE

The Impact

Himalaya Baby Care combined education with purpose, touching

thousands of lives through the 'Prepare Your Baby Bag' campaign.

2.15L 1L +

Total footfall Total Engagement 1 Lac + Parents
educated about

the importance

3800 + 1.81 L of Shared

Parenting.

Samplings Total sales
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BEABYCARE

The Campaign Video
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BABYCARE
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“Prepare Your Baby Bag” campaign by
Himalaya BabyCare encourages shared
parenting at Maha Kumbh 2025
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@mom_junction
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Digital + Influencers :
BABYCARE

Video Campaign on Meta & YouTube

6 Cr+

Total Reach

90 L

Total Views

ibjk

Total Engagements

6.6 L

Story Views

800 +

Total Comments
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BABYCARE

How it looked
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